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On the Issue of Modern Media Discourse

B craTee npuBoauTCs KiaccuuKaIius >KaHPOB COBPEMEHHOTO JUCKYpCca CPEACTB MacCOBOM
nH(popManuu. ABTOPHI 3aKJIFOYAIOT, YTO COBPEMEHHBIC MEJHa SIBISIOTCS BHAOM JUCKYypCa C BBICO-
KHM TparMaTuyeckuM moTeHuanoM. [lockonbKy mpu mepefade MHGOpMAIMU Ha TEPBOE MECTO
BBIXOAUT (DYHKIIMS BO3JCHCTBHS Ha ajpecaTa pedeBOro Mpou3BEACHHUS.
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The article provides a classification of genres of modern mass media discourse. The authors
conclude that modern media is a type of discourse with a high pragmatic potential. Since when
transmitting information, the function of influencing the addressee of a speech work comes out in
the first place. Since when transmitting information, the function of influencing the addressee of a
speech work comes out in the first place.
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The mass media currently represent a multifaceted phenomenon that deter-
mines ideological, social, technological, and scientific realities. Information, the con-
stant expansion of the information field — print, media (TV and radio), virtual (Inter-
net) — has an increasing impact on human life. If earlier it was possible to say that the
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one who owns the information owns the world, today the information itself, living an
independent life, began to adjust the thinking of society. The media, literally, shape
our consciousness — determine the way of life — clothing style, consumer basket,
preferences in books, behavior style, language. It is becoming more and more diffi-
cult to break out of the information flow. As a rule, information structures — a printed
text, audio and video streams, the movement of digital information on the Internet
(social networks, blogs, information and analytical portals) — form semantic clusters,
nodes, bundles, which are called discourse [4], [7], [8]. With the development of
mass media and the expansion of virtual information, it has become increasingly
common to talk about media discourse.

Media discourse is among the interests of many sciences related to linguistics,
which is largely explained by the very nature of mass communication. Intensive study
of the media is conducted in sociology, psychology, and communication theory. With
the development of psycholinguistics, pragmatics and communication theory, the
study of language as a system independent of reality has been replaced by the under-
standing of language and speech that reflect reality and create discourse [2]. Absorb-
Ing speech / text activity together with the corresponding socio-cultural context, dis-
course acts as the main keeper of common experience, knowledge, thoughts, value
ideas and experiences. Therefore, in assessing oneself and personal being, a person
proceeds not only from his/her own “I” and the nature of relationships within his/her
communication circle, but also from the discourse, which also gives a certain assess-
ment of both the reality that finds its expression in him/her and the personality itself,
which inherited his/her ideological and spiritual ideas.

Media discourse is a fairly new phenomenon, representing a coherent infor-
mation field of the media and spreading its impact on various social groups. We can
talk about different types of understanding of media discourse based on the cogni-
tive attitudes of the addressee, characteristics of the target audience, etc. [1] Since
the definition of media discourse is based directly on the general understanding of
discourse, numerous interpretations of which only emphasize its complex and multi-
faceted nature, it makes sense to focus on how media discourse correlates with the
general concept of discourse. As it is known, a key component of the theory of dis-
course is a comprehensive integrated approach to the analysis of speech activity,
understanding of discourse as a complex communicative phenomenon that covers
the whole set of extralinguistic factors accompanying the communication process,
including the sender of the message, its recipient, various types of context, features
of the production, dissemination and perception of information, cultural and ideo-
logical background, etc.

A systematic analysis of numerous definitions developed within the framework
of both foreign and domestic studies allows us to distinguish three main approaches to
the definition of discourse — structural, functional and thematic. The infinite variety of
textual media discourse is structured around four main types of media texts, traditional-
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ly distinguished in all functional and genre classifications of media speech, both Rus-
sian and foreign [5]. These are news, information analytics and commentary, journal-
ism or author’s thematic materials (in the English-language theory of journalism, de-
noted by the term features), and, of course, advertising. At the same time, it is im-
portant to remember that the media text as a basic component of the mass media dis-
course is a complex multilevel phenomenon based on a certain combination of verbal
and media parts.

Unlike a verbal text, which is a sequence of verbal units, a media text is a com-
bination of symbolic units of verbal and media levels actualized in a certain media
format and united by a common meaning. Media texts serve as a means of forming
and changing the mental model of the world in the addressee’s mind, that is, they are
of an influencing nature. It is important to note that such an addressee is currently not
an individual, but certain social groups whose members have similar socio-cultural
characteristics. The author influences the readers’ consciousness.

The means of expressing the author’s position in the media discourse can be
divided into explicit and implicit. Explicit means are associated with the use of a di-
rect codified, unambiguously expressed meaning of language signs, i.e. the meaning
consisting in the direct implementation in speech of dictionary-language meanings
or the result of their combination. Implicit means imply the presence of information,
which requires the efforts of the listener, which cannot be reduced to comparing the
linguistic units of their meanings. The interlocutor needs to have background
knowledge and a certain degree of awareness on a particular issue. Anthropocen-
trism involves an appeal to concepts, which is a clot of culture and, in addition to
meaning, also includes national and cultural specifics and axiology. Modern linguis-
tics is involved in the cognition and research of the conceptual picture of the world.
The concept is considered the main object of the research in modern cognitive lin-
guistics.

It should be noted that the allocation of media linguistics as an independent di-
rection is associated with a single object of previously disparate aspects of the media
texts study. The subject of the study of the emerging scientific direction is a compre-
hensive study of the language functioning in the field of mass communication. At the
same time, the media text is a dialectical unity of linguistic and media features, repre-
sented by three levels of media speech: verbal text, the level of a video sequence or
graphic image, and the level of sound accompaniment. Within the framework of me-
dia linguistics, all components and levels of mass communication texts are analyzed
in a combination of linguistic and extralinguistic factors: the influence of methods of
creating and distributing media texts on their linguistic and format features, issues of
functional and genre classification, phonological, syntagmatic and stylistic character-
Istics, interpretative properties, culture-specific features, ideological modality, prag-
malinguistic value [9].
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The structural scientific paradigm prevailing in linguistics of the 20th century
was characterized by the separation of internal and external linguistics (linguistics
proper and extralinguistics) [3]. Language studies were aimed at identifying the prin-
ciples of the language system structure based on the differentiation of linguistic fac-
tors from non-linguistic ones. It was believed that the task of a linguist is to compre-
hend only those features of the analyzed texts that are directly related to the language,
and scientists-representatives of disciplines related to linguistics — sociolinguistics,
psycholinguistics, etc. — should be engaged in the consideration of extralinguistic
characteristics. This approach was typical for a wide variety of areas of linguistics,
including studies of the language of the media: everything that did not relate to verbal
expression in most cases was not included in the research material.

Modern media are the type of discourse with a high pragmatic potential, be-
cause when transmitting information, the function of influencing the addressee of
a speech work comes out in the first place [6]. The need to comply with the main
rule of communication to transmit the maximum amount of information in the
shortest time intervals sets the authors of the media discourse titles the task of
constantly searching for means to maximize the impact on the recipient of the me-
dia discourse.

In this paper, discourse is understood, first of all, as a special use of language,
which correlates with a certain type of social activity or, perhaps more precisely, is
an integral part of this activity. Like any other activity, discursive activity is charac-
terized by its inherent purpose, flow conditions, as well as participants. In other
words, the texts generated in the course of discursive activity correlate with a spe-
cific social practice, which determines a lot of other possible texts-representatives
of this practice. Thus, discourse not only selects lexical units from among the avail-
able general language means, but also carefully adapts them to its characteristic
goals and conditions of communication. This happens primarily due to the modifi-
cation of the semantic structure of lexemes, the appearance of additional clarifying
components in it, including those that have a clearly expressed ideological coloring.
This manifests the linguocreative abilities of discourse, which are largely due to
such a feature as regularity.

References

1. T'onuapona E. A. K Bormpocy 0 THUIIOJIOTMH COBPEMEHHOT'O aHTJIOSA3BIYHOTO Meua-
muckypea // TlpodeccnoHanibHass KOMMYHUKAIUS: aKTyaJlbHbIE BOMPOCHI JIMHTBUCTUKH U
Metoauku. [Tsturopck, 2019. Ne 12. C. 36-42.

2. I'ycnsixoBa A. B., I'ycaxosa H. U. IlcuxonuHreuctuueckue 0COOEHHOCTH aHTIIO-
a3pIYHOr0 Meauaanckypca B XXI Beke: pyHkiponanusm u nparmatusm // Borpocs! coBpe-
MEHHOW HayKH: KoJul. Hayd. MmoHorpadus / mox pen. H. P. Kpacosckoii. M.: UHTepHayka,
2021.

3. Epemuna E. A. MHOXecTBeHHOCTh (hOpPM MpParMaTHYECKOTO BO3ACUCTBUS aHTIIO-
S3BIYHOTO MEIUAIUCKypca : IuC. ... Kauad. ¢uoi. Hayk: 10.02.04. M., 2007. 277 c.

157



4. Kuuaesa A. B., llpi6una JI. B. Jlekcudeckue cpeacTBa BoIpaXEHHUs OIEHKH B aH-
rnos3sIaHOM crioptuBHOM auckypee // OTAPEB-ONLINE. Ne 10(99), 2017.

5. TatonoBa O. ., berukosckas H. B. MeananuHrBucTika Kak COBpEMEHHOE Hay4-
Hoe HamparieHue // Poccuiickuii rymanuTapusii )kypHai. 2014. T. 3. Ne 1. 2014. C. 38-44.

6. TemuoBa E. B. JIekcHKo-CeMaHTUYECKUN MOTEHIUAN AHTIJIOA3BIYHOTO 3ar0JIOBOY-
Horo meaunaguckypcea / Bectuuk TBI'Y. Cepust: @unonorus. 2019. Ne 2(61). C. 145-150.

7. 1piouna JI. B. BepbanbHble 1 HeBepOalbHbBIE CIIOCOOBI PENPE3EHTALMNA IMOLUU
«CTpax» B aHTJIOSN3BIYHOM XYJ0’KECTBEHHOM AMCKypce // Dunonorudyeckue Hayku. Bompo-
CBI TeOpUU U TpakThKU. Tam6oB, 2017. Ne 12-1(78). C. 168-171.

8. pibuna JI. B. Jlekcuko-rpaMmMaTH4eCKHe CPEICTBA BBIPAKEHHS SMOIIMU «THEB» B
CUMMETPUYHOM JUCKYpce // JINHTBUCTUYECKUE U SKCTPATMHTBUCTHYECKHE TIPOOIEMBI KOM-
MYHHUKAI[UU: TEOPETUYECKUE M TPUKIATHBIC aCleKThl: MEXBY3. cO. Hayd. Tp. CapaHCK,
2004. C. 33-40.

9. lllamuna H. B. K Bompocy 0 COOTHOIIEHUH JIMHTBUCTUYECKOTO M SKCTPATHHTBU-
CTHYECKOro (PaKkTOpOB MpPH aHAJIM3€ TEKCTa U 00yyeHuHu uTteHuro // ['ymanuTapHsle uccie-
JOBAHUS: TPATUIIMA U HHHOBAIMK: c0. Hayd.-meToa. Tp. Capanck, 2004. C. 208-211.

YK 882:417.3

O. C. lllypynosa (/luneyk, Poccus)
Jluneyxuii cocyoapcmeennnlii nedazo2udecKutl yHugepcumem
um. I1. II. Cemenosa-Tan-Lllanckozco

Konuenrocgepa «<KpbIMCKOI0 TEKCTAa» PYCCKOH JIMTEPATYPhI

KpeIM siBiIsieTcs TONOHMMOM BBICOKOH KYJIBTYPHOW 3HAUMMOCTH, BOKPYT KOTOPOTO CO3JacT-
Csl CBEpXTEKCT, CBsI3aHHbBIN eluHBbIM MUGOM. J[aHHas CTaThsl MOCBAIICHA JTMHIBOKYIbTYPOJIOTHYE-
CKOMY MCCJIEIOBaHUIO OCOOEHHOCTEN KOHLIEITOC(EPHI «KPHIMCKOTO TEKCTa» PYCCKOM JINTEpATypBhI.
B ocHoBe nccnenoBanus KOHIENTOC(HEPhl CBEPXTEKCTA JIEKUT TUIIOTE3a O KYJIbTYPHBIX KOJaX, KO-
TOpbIE MOTYT OBITh MHTEPIPETUPOBAHBI IIOCPECTBOM aHAIN3A S3BIKOBOM TKAaHU «KPBIMCKOT'O TEK-
cTa». B crarbe moJBepruyThl aHaNMU3y KIIOYEBbIE KOHLENTHI CBepXxTekcTa. ChenaH BBIBOA 00 Oc-
HOBHBIX OCOOEHHOCTSX CBEPXTEKCTOBOW KapTHHBI MHpa, CO3JAIOUIEHCs B IMpeaenax «KpbIMCKOTO
TEKCTa» PyCCKOM JINTEPaTypBHI.

Knrouesvie cnoea: «KpbIMCKHI TEKCT», JIOKATbHBIA CBEPXTEKCT, KOHIIETIT, KOHIIETITOCHEpa,
CBEPXTEKCTOBAs KAPTHUHA MUPaA

B Hacrosiiee Bpemsi akTyadbHBIM SIBJISICTCS U3YUEHUE CBEPXTEKCTOB, KOTOPHIE
MPEACTABIISIOT COO0M CUCTEMY TEKCTOB, 00pa3yIOIIUX €AUHYI0 MU(OTEKTOHUYECKYIO
MapajurMy ¥ XapakTEePU3YIOMUXCS CXOAHOM MOJAIBHOCTHIO U O0IIEH CBEPXTEKCTO-
BOM KapTHHOM Mupa. Bo3HuKaromue B paMKax TOM MM MHOW KyJIBTYpbl HA OCHOBA-
HUU (OPMUPYIOUIMXCSI BEKaMU MHU(DOIOTHYECKUX KOJIOB CBEPXTEKCTHI CIYXKaT CTH-
MYJIAMU €€ Pa3BUTHSL.
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