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The World Wide Web and Translators

In today’s translation market with online jobs and tight deadlines, the Internet has turned in-
to one of the new resources translators commonly use to obtain fast and easy access to translational-
ly-relevant information. The online translation resources translators draw on may vary from online
glossaries to online corpora. The core of this new application of the Web as a source of linguistic
information is based on the concept of the Web as a corpus. The present paper discussing the con-
cept of the Web as a corpus elaborates on the applications of the World Wide Web for translators.
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B Hamm 1HM MHOTOYMCIIEHHBIE HHTEPHET-PECYPCHI IUPOKO UCIOJIB3YIOTCS IIEPEBOYHKAMU
IUISL TIOJTy4eHHs] OBICTPOTO M JIETKOTO JIOCTYyINa K MH(POPMAILUU, UMEIOIIEH OTHOIIEHUE K TIEPEBOITY.
®axtuyeckn VHTEpHET cam 1o cede ABJISETCS LIEHHbBIM MCTOYHUKOM JIMHTBUCTHUYECKOW HMH(pOpMa-
LHH U1 TIEPEBOJIYUKOB, BBIXOIAIIUM JAJIEKO 38 PAMKH TOTrO, YTO MOT'YT IPEMJIOKUTh CiloBapu. B
HACTOSILIEN CTaTbe IIpeAcTaBlIeHa KoHuenuus VHTepHeTa Kak KOpIyca, a TakKe pacCMaTpHUBaOTCA
CHelMalIbHbIE TPOrPAMMBbI (IIPHIIOKEHHUS) AJIs1 IEPEBOJUNKOB.

Knrwoueswvie cnoga: nuiyiiye MalluHKY, CIOBAPH, TII0CCAPUHU U OAHKU TEPMUHOB, KOHKpET-
HbIH reorpaduueckuil pernon, DIY (Do-It-Yourself), Babelfish, Systran, SDL Free Translation u
Google Translate

There is no doubt that the Internet is one of the greatest inventions of the
20" century which has had a tremendous impact on our everyday lives. It not only
has eased the access of information, but has also provided a new mode of communi-
cation across the globe. This valuable source of information has also a lot to offer
translators. The present paper elaborates on the applications of the Internet for trans-
lators. It further focuses on the concept of the Web as a big corpus and its implica-
tions for translators.

Some years ago, dictionaries and possibly typewriters were translators’ best
friends. Today, however, computers with the Internet connection seem indispensable
to what translators do. As the results of a comprehensive survey in 2005 within an
EU-funded project show, around 95% of the participants who were translation stu-
dents and professional translators made use of the Web for translation-related tasks.

There are quite a large number of free dictionaries, glossaries and term banks
in various languages and specialized fields available online which can be easily ac-
cessed by users around the world. The Internet thus can be considered as a virtual li-
brary with a huge number of dictionaries, glossaries and term banks in various lan-
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guages and specialized fields available to translators around the world. While in the
past translators may have had to leave the comfort of their homes or offices to get ac-
cess to such resources or have had to invest greatly in them, today they have literally
all kinds of resources at their finger tips [1].

The present translation market is above all marked by its online nature. A con-
siderable number of translation jobs today are posted to online translation portals
where translators from all over the world can quote and get the jobs. Besides being a
source for translation-related tools like the dictionaries, glossaries, etc. the Internet
thus can be said to turn into a primary channel for clients and translators to communi-
cate and work together.

With the Internet at their disposal, translators can get jobs from clients all over
the world. As Aula states, “previously, translators were available in and provided
their services in a specific geographical area. There are no longer such limitations; in
fact, most translation services are offered and supplied through the Internet”. In other
words, the Internet has changed considerably the nature of the translation market.

We come back to the vital role of the Internet as a provider of resources. The
translator’s work is made even easier and more efficient by the building of a corpus
as a tool for translation. With respect to this tool, a DIY (Do-It-Yourself) corpus can
be said to be particularly useful for translators [2].

The World Wide Web is usually used as the main resource to get texts for in-
clusion in DIY corpora, though other resources such as textual archives of various
types such as archives of newspapers or CD-ROM can also be used in this context.
There are various approaches to the use of the Web for building DIY corpora. The
basics, however, are the same; the ordinary search engines are used to find the rele-
vant texts for inclusion in DIY corpora.

There is also a number of free machine translation systems available on the In-
ternet. Though such online MT systems are generally intended to be used by non-
professional occasional users, they may come in handy in professional translation as
well. Babelfis, Systran, SDL Free Translation and Google Translate are some of the
most well-known machine translation systems available online.

To see whether the Web has what it takes to be considered a corpus, the present
section is devoted to a comparison between the idiosyncrasies of the Web and the
features of corpora .Based on the various definitions put forward for corpora in the
literature, corpora have three main features, i.e. they contain authentic texts; they
contain texts sampled to be maximally representative of the language variety under
study and finally they are in machine readable form. Tognini-Bonelli defines authen-
ticity of texts in corpora in the following words: “All the material included in the cor-
pus, whether spoken, written or gathered along any intermediate dimension, is as-
sumed to be taken from genuine communication of people going about their normal
business”. There is no doubt that the Web shares this feature of corpora with online
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texts being real instances of language in use [3]. As for the second feature, i.e. repre-
sentativeness, the Web with its vast amount of texts in various languages can be said
to contain representative samples of texts in various languages. Finally, the Web cer-
tainly shares the third feature of corpora with online texts being in machine readable
form.

The Web, thus, can be said to more or less share the basic features of corpora.
The web in fact can be considered as a large multilingual monitor corpus which is
constantly updated with new texts. Now let us see why translators would want to
draw on the Web as a big corpus instead of real corpora.

If we consider the Web as a big corpus, we can simply consider the various
search engines such as Google, Yahoo, and Bing as corpus analysis tools used to que-
ry this giant corpus. Search engines are in fact programs that examine sites and store
information about the contents of the sites. So when a search is performed, the search
engines start searching the documents stored on the Web for the specified keywords
and returns a list of documents with the respective keywords. What search engines do
IS, in fact, very close to what concordance features in corpus analysis tools do in that
they both search the documents for the specified keywords and find the instances in
which the keywords are used.

Some search engines such as Google has a number of features which allow us-
ers to refine their searches in order to make the most of their searches. Some of the
most useful search features of the Google search engine, from a translation perspec-
tive, are phrase search, search to exclude terms and wildcard search. Phrase search
allows users to look for an exact phrase by putting double quotation (****) marks
around a set of words. In the search to exclude terms, by using a minus sign (-
) immediately before a word, Google would not include the pages containing the re-
spective word in the results, and finally by using an asterisk (*) within a query in
wildcard search, Google treats the star as a placeholder for any unknown term(s) and
then finds the best matches (Google guide: online).

As Maniez states, search engines can well be used by translators to retrieve rare
terms or syntactic patterns or to check the frequency of the terms or expressions in
the target language . He further explains how Google wildcard search can be applied
to find translation equivalents when the exact equivalent of a complex term is un-
known (ibid). Fuji too shows how using Google search engines helps students im-
prove their translations in the following areas: articles and singular/plural, formation
of the tense forms, conversion of parts of speech, prepositions, flow of words and
sentences, relative pronouns, choosing the right word in the context and finally
switching from passive voice to active [4].

Nowadays professional translators, more often than not, work with variety of
texts and texts types. As Ulrych has stated “the idea that professional translators work
predominantly in one or two specialist fields is in fact swiftly losing grounds...” This
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situation asks for translators to have an encyclopedic knowledge of various special-
ized fields or else have the necessary resources to gain such knowledge when the
need arises [5].

As Pym states the specialization in translation market implies that “a good
translator is not someone who knows many things but someone who has the skills
and contacts to find specific information when necessary”. The key to success in the
present translation market, thus, can be said to lie in being resourceful and the Web
seems to have a lot to offer to translators from this perspective. The World Wide Web
in fact can be considered as an invaluable resource for translators in that it not only
contains a vast amount of linguistic information about various languages and text
types, but also provides translators with a channel to communicate with fellow trans-
lators, subject matter experts and above all the clients.
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The notion of the Afrikaans language

The article deals with the origin of the Afrikaans language. Afrikaans is a West Germanic
language. It has adopted many words from other languages.
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B crarbe paccmarpuBaeTcsi MpoucXokeHHe a3blka adpukaanc. Adpukaanc — 3anaaHorep-
MaHCKHUH 531K, MHOTO 3aUMCTBOBABIIINNA U3 APYTHUX S3BIKOB

Knrwoueswie cnosa: s13vi1k, Appuka, appukaanc, rpaMMaTHKa, JEKCUKa
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