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Features of the translation of economic terms in newspaper articles

The following article deals with translation of the economic terms from Uzbek and British
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newspapers: “O’zbekiston iqgtisodiyot axborotnomasi”, “Xalq so’zi”, “Erkin Qaraqalpaqstan”, The
Times, the Daily Mail, the Financial Times.
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B craree paccmarpuBaeTcsi mepeBoj YKOHOMHUYECKHUX TEPMHHOB, HCIOJIB3YEMBIX B y30€K-
ckux U OpuraHckux razerax: “O'zbekiston igtisodiyot axborotnomasi”, “Xalq So'zi”, “Erkin Qara-
galpagstan”, “The Times”, “The Daily Mail”, “The Financial Times”.

Knrwuesvie cnosea: >xoHOMHYECKHE TCPMUHbI, YHUKAJIBHBIC U YHUBCPCAJIBHBIC TCPMHUHBI,
KpC€auTHas KapTa

The implementation of economic activities is diverse in different countries, and
without a thorough knowledge of the subjects of economics and the specifics of its
application in a particular country, the translation of terms may not be appropriate.
For a successful translation, the following conditions must be met, depending on both
the consideration of the features of the terminology and the compliance with the laws
of translation of any definition.

First, the correct translation of individual terms of a particular text must be en-
sured. Secondly, it is necessary to take into account the differences in terms and the
specifics of the transmission of thought in each language. Third, each translated term
must be checked from the point of view of the term systems, the translator must at-
tempt to either find the equivalent of the term, or build a new term from the elements
of their language.

For example, it is inappropriate to borrow from the English language the term
"know-how", if it can be translated by the term" islep shig’ariw sirlari ", the same ap-
plies to the terms™ barter transactions”, when there is the term™ Tovar almasiw usil-
lar”. An economic term is a term that is a word or phrase that is used to refer to logi-
cally precisely formulated concepts of a given branch of knowledge and form the ba-
sis of economic theory.
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High-quality translation of economic terms allows you to speed up the ex-
change of information between specialists around the world. When translating, it is
necessary to take into account that the economic vocabulary:

Accurately transmitted information;

To be brief;

To be systematic;

It did not contain any emotional coloring [1, c. 141-147]. The main problem
with the translation of economic terms is that the economic vocabulary can have sev-
eral translation options. This fact allows us to divide economic terms into single-drive
and differently translated ones.

The characteristics of the identified terms and the ways of their translation
were considered. As it turned out, the economic terms used in newspaper headlines
and articles are a heterogeneous group of terms, which includes word combinations
and one-word terms, unique and universal terms, synonymous terms, antonyms and
emotionally charged terms, unambiguous and polysemantic terms, as well as deter-
minologized economic terms. Terms-phrases that express a single integral concept,
have different degrees of semantic decomposability, in general, they are more stable,
compared with free phrases of the general literary language in their lexical and se-
mantic organization. They can be attributed to the number of lexical phrases, a char-
acteristic feature of which is that the place of one of the components is not filled with
any word of the corresponding category, but only some that form a certain semantic
group. Such terms, according to linguists, belong to two types. They are indecompos-
able terms-word combinations and decomposable terms-word combinations [4].

Indecomposable terminological phrases or phraseological terms do not reflect
the system of concepts of a particular discipline. They reflect only some external
signs of objects. Such terms are not widely used, and when analyzing newspaper arti-
cles, it was not possible to find examples of indecomposable economic terms-phrases.

Decomposable terms-phrases include numerous terminological names charac-
terized by formal decomposability of components. They, in turn, are divided into free
phrases, where each of the components is a term that preserves the independence of
the conceptual content, and non-free phrases, in which the components taken in isola-
tion may not be terms. Most of the free terms and phrases are calculated when trans-
lated, i.e. they are transmitted using Russian words and expressions that verbatim re-
produce words and expressions of the English language: hedge funds — xemxeBbiit
donn (tosiq fond), credit market — kpenuTHbIi priHOK, (kredit bazari) stock market —
donmoBas oupxa (fond birjasi).

In addition, in this study, it was possible to identify phrases that is not found in
the economic dictionary, although the words included in them are terms. Such
phrases are used in newspaper articles as economic terms, these are so-called quasi-
terms [2, ¢. 76-85] which can be divided into easily translatable combinations (capital
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spending — tiykarg’i qa’rejetler, long-life asset-uzaq mu’ddetli aktivler) and phrases
that require context to translate (double A-rated bonds - bonds that bring very large
incomes, blue chips — high-quality stocks).

It should be noted that sometimes such phrases are explained in the article it-
self, since one of the components may acquire a different meaning (different from
that given in the dictionary), for example: the term "alternative" is often used to de-
scribe hedge fund strategies which seldom involve straightforward ownership of
stock of bonds.

This group of phrases can also be divided into phrases, where each of the com-
ponents is a term (reduction in returns — tovar almasiwinin’ pa’seyiwi, property mar-
ket — mu’lk bazari, property speculations — mu’lk alip satiw) and phrases in which
one of the components may not be term: financial health — jagsi qarjiliq sharayat, an-
nual deficit — jilliq shig’im, bad credit — payizi jogari bolg’an.

The analysis showed that the grammatical design of words included in the
composition of phrases can be expressed as follows:

- prepositions {package of savings — jamg’arma toplami; reduction in re-
turns — tovar almasiwinin’ pa’seyiwi);

« - endings {managing director — orinlawshi direktor);

« - by affixes {offshore company — offshor kompaniyasi; monetary system —pul
sistemasi). In this regard, usually the semantic content of terminological phrases does
not allow any inaccuracies in the interpretation of terms.

Much attention is paid to the systematic nature of the newly created terms. In
many areas, special rules have been developed for the formation of terms for con-
cepts or objects of a certain class.

Terms-phrases are created by adding to the term denoting a generic concept,
specifying features in order to obtain species concepts directly related to the original.
Such terms are actually folded definitions that bring this concept to a more general
one and at the same time indicate its specific feature. Thus, a kind of terminological
nests are formed, covering numerous varieties of the designated phenomenon.

For example, the economic term card, defined as "a small piece of plastic, es-
pecially one given by a bank, used for buying things or obtaining money"[5], is used
as a basis for a number of terms: debit card — kirim kartasi; credit card — kredit kar-
ta; card fraud —tawlamashiliq penen baylanisli kredit Kkartasi; credit card debt—
kredit karta garzi. The term tax, defined as "money that you have to pay to the gov-
ernment so that it can pay for public services", is also used to establish a number of
terms: tax evasion — saliq to’lewden bas tartiw; tax rises — saliq o’siwi [3].

Thus, the translation of economic terms is the task of ensuring the most correct
translation, taking into account the peculiarities of the current realities of the econo-
my in the countries.
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YK 81
2. Asnoea (Hykyc, Y3bexucman)
Kapaxannakcxuii 2ocyoapcmeennwiii yHugepcumem

I[Byxmmepnble 0e3ryaroJjibHble HNPpEIJI0KCHUA AHIJIMHCKOI0 fA3bIKA
B CHCTEME COBPEMCHHLIX HAYYHDLIX NOAX0/I0B K U3YUYCHHUIO MPECII0KCHUHA

B cratbe paccmaTpuBarOTCs MOAXOIBI K U3YYSHHIO IBYXBSAJIEPHBIX 0€3rIaroibHbIX Mpeasio-
KeHH. OYHKIIMOHUPOBAHUE TAKUX MPEIIIOKEHUN B TEKCTAX XYI0KECTBEHHOW JIMTEPATYPhl HA aH-
TJIMICKOM $SI3BIKE BBI3BIBACT y MCCIEOBATENCH OOMBINON MHTEPEC B CBSI3U C MPOSBICHUEM JKOHO-
MUH B P€YH U IKCIPECCUBHOCTH. M3ydeHne CTPYKTYphI ABYXbAIEPHBIX 0€3TIarojbHBIX IPEaioxKe-
HHUM JAa€T BO3MOXKHOCTH pacCMaTpUBaTh MX HE KaK M30JIMPOBAHHOE SBJIECHUE, 4 B CPAaBHEHUU C
JIBYXBSAAECPHBIMU IJ1arOJbHBIMU IPEIIOKEHUSAMHU aHTJIMUCKOTO A3bIKA.

Knwuesvie cnoea. ABYXBAACPHLIC Oe3raroyibHBIC MNpCaAJIOXKCHUAA, JIMHTBUCTHKA,
NpCaAIOKCHUC, 3BHAYCHUC, DKOHOMUS B pE€UH, SKCIIPECCUBHOCTDH

O0s3aTeIBbHBIM MPU3HAKOM TIPEUIOKEHHS, Kak oTMedaeT B. I'. AqMonu, siBsi-
€TCSl «ero 3aKOHUYEHHOCTb, HE TOJIbKO MHTOHAIIMOHHAs, HO W TrpaMMaTh4decKkas, co
CTOPOHBI peaau3alid HEOOXOJUMBIX CHUHTAaKCHUYECKUX CBS3E€H, COUYETAEMOCTH €ro
KoMITOHeHTOB» [1, c. 113].

B JMHIBUCTHYECKHX HCCIEIOBAHMSIX JI0 HACTOSIIETO BPEMEHU OTCYTCTBYET
OOIIEeNMPUHATOC M MCUYCPIBIBAIOIICE ONMpEICIICHUE MPEIJIOKEHUS KaK OJHOW M3 OC-
HOBHBIX €JIMHUII CUHTaKcuca. B COBpEeMEHHOM SI3bIKO3HAHUHU HACUUTHIBACTCS OKOJIO
TPEXCOT ONMPEICTCHUM MPEIIOKEHUSI C TOUKU 3PEHUS Pa3HbIX MOAXO0B: JIOTHUYECKO-
ro, TICUXOJIOTHYECKOT0, (POpMaIbHO-IPaMMaTHUECKOTO, (POHETUKO-UHTOHAITMOHHOTO.
IIpu 3TOM yKa3bIBaeTCsi HA HEBO3MOXKHOCTh WJIM HEPEAIbHOCTh YCTAHOBIICHHS BCE-
00111ei CTPYKTYPHOUH XapaKTEPUCTUKHU TIPEAJIOKEHUS.
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